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SUMMARY
Cleaning is a household activity that is practiced in almost all households for a good living. It is one of the most tiresome activities as it generally engages an individual's strength directly, even if there is the use of machinery. There are multiple cleaning tasks within a single household, at least not less than three in most houses. Individuals have to use some soapy reagent in the cleaning activities for a better result. An individual's taste determines the type of soapy reagent, but in actual reality, the outlook of the soapy reagent is wat greatly lures the customers into purchasing it for the first time. After purchases, the customer can later evaluate the performance as they perform their household activities. It is not very easy to detect the differences in the soapy products unless the quality is extremely poor or extremely highly processed, which is rare in the normal industrial processes. Most companies only tend to achieve the standard quality, and they work with it. This helps the company avoid the extra expenses and focus the other resources on more productive strategies like marketing and branding of the product. 
Individual preferences affect the popularity of a soap brand. In most countries, companies dealing with soap products tend to focus on the size, smell, and pricing of the soap. These factors do affect the number of purchases, but one of the greatest selling ideas of a company that aspires to global acceptance is vested in the branding and packaging ideology. Soap is both international and locally manufactured. International companies engage competitively in the business. These products' outcome tends to have a general range apart from the extreme products that are either avoided or bought by the high-end individuals. A soap operational company should focus on the middle-class people as they directly shop these products .they have a choice to make in a store row with over fifty brands selling similar products. in most households, the purchases of such items as soap are greatly determined by the woman's taste. Women tend to be sensitive to small issues, and they rapidly react to them. They are very flexible, and they appreciate new ideas, and once they like the presentation, they always support the product. The frequency of purchases is determined by the number of household activities a single packaging can handle. The size of the soap is the manufacturer's choice depending on their own strategy. 
INTRODUCTION
The development process is an activity that engages multiple characteristics of the product development cycle (Kunz et al., 2017). In this case study, an improvement of the existing problem formed the subject of discussion and evaluation. Soap is an existing product, but it is a very basic product the gets consumed very fast. This provides the niche as the choice of a brand can be easily influenced through packaging. Marketing of a product form the basis of purchases of soap. The many companies that process this item make the determination of quality a compromised thing. The process leading to this production involves idea generation, screening of the generated concept, product development, and commercialization of the final product.
 
Idea generation
The findings of this household research activity proved that it bothers most individuals to purchase all the cleaning materials from different packages. Most companies have specialized in the production of a specific type of cleaning reagent. An example could be solid soap liquid soap. The development of these ideas is favorable to any willing investor or existing companies that could be willing to operationalize, but its strength is installed in the ability to merge in order to make the involved cost a collective responsibility.
Idea design
One company that deals with machine tools production should implement the idea of designing a small vending machine with an isotherm temperature controller. It is possible to use a cost of less than $56 to make such an isotherm controlled machine with a time. The basis of the vending machine is the production of solid, liquid, and powdered soap. The machine will contain a simple design of shaping, which can be adjustable to different shapes and sizes. The formation of solid soap is a process that can be controlled through temperatures. Super cooling and superheating will be the main functional controls. It will be as simple as dispensing hot, cold, or warm water from a water dispenser. This machine will take a very short time to produce either a bar, liquid, or powdered soap, depending on the needs. The consumer will have the power of choice over the favorite soap smell as the smelling reagent can be changed according to the uses wish. The machine will involve a refilling process, just like in a water dispenser compartment. This idea can easily be successful after additional marketing features are installed. The soapy liquid will be packaged in universally accepted branded cans in the form of sizes, just like the water bottles.

Screening of the idea
Calculations and comparisons can prove the viability of the idea. This can form the basis of the screening of the ideas. The water dispenser idea forms the basis of this generated idea. The water dispenser has proved a success over many years. Most middle-class individuals globally can afford to buy a dispenser, yet they can serve water using glasses from other forms of storage, but they prefer it. This project will be highly appreciated as it is value-added based as compared to the non-value additional water dispenser. Over a short period of time, its utilization can easily be rampant. This machine will be designed in energy saving terms.  
Product development
This will involve the merging of this machinery company and a soap manufacturing company. It can also be funded by single companies willing to bear the cost of developing new compartments .in these developments, the involved cost will be very little as compared to the existing niche. The sales of these products will be greatly appreciated by the larger population. These companies should also agree on funding the branding to make the product receive appreciation all over the globe. This idea can also be developed by an individual willing to begin a new operation .it is an improvement, but ideally, it can be a new product.
Commercialization
This is the last step of this procedure as the verification and developments have been done. Commercialization involves following the imputed legal procedures of registration of the company. The idea setters should visit the department in charge of the trademark to make a valid registration of a company name. Other procedural formats of obtaining a business license are also required. The development should be verified by the Bureau of Standards, and the company should be iOS certified in order to begin its operations. The other steps of choice of a location to ensure well-managed chain supplies and operational methods are organized by the managerial team. 

CONCLUSION
This idea will benefit many consumers in terms of their taste preferences and accessibility (Culpepper & Thelen, 2020). The rate at which soap is needed in household activities is very high, and it can be tiring to the consumer who will be needed to go through a comparative shopping procedure. This brings about an all in one package procedure at an individual's comfort and choice. The operational cost will create a very big profit margin from a mere approximation of facts, and the branding will be highly appreciated.
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